The types of slogan in oil advertisement and its contextual meaning by Sajati, Deni
 
 










LIST OF CONTENT 
LIST OF DESIGNS AND TABLES 
LIST OF APPENDICES  
CHAPTER I INTRODUCTION ………………………………………. 1 
1.1. Background of Research …………………………….. 1 
1.2. Statement of Research ……………………………….. 3 
1.3. Purpose and Significance of Research ..…………….. 3 
1.4. Organization of Writing ……………………………... 4 
CHAPTER II THEORETICAL FOUNDATION …………………… 6 
2.1. Definition of Phrase ..………………………………… 6 
2.1.1. Kinds of Phrase ….…………………………… 6 
2.2. Definition of Clause ………………………………….. 13 
2.1.2. Kinds of Clause ……………………………….. 14 
 
 
2.3. Definition of Sentence ……………………………….. 20 
2.3.1.  Kinds of Sentence ……………………………... 21 
2.4. Definition of Slogan ………………………………….. 23 
2.4.1.  Types of Slogan …………………...................... 24 
2.5. Definition of Meaning ……………………………….. 25 
2.6. Definition of Lexical Meaning ………………………. 26 
2.7. Definition of Contextual Meaning …………………... 27 
CHAPTER III METHODOLOGY OF RESEARCH ………………... 30 
3.1. Design of Research …………………………………… 30 
3.2. Data …………………………………………………… 31 
3.3. Source of Data ……………………………………….. 32 
3.4. Techniques of Collecting Data ……………………… 35 
3.5. Techniques of Analyzing Data ……………………… 35 
CHAPTER IV FINDING AND ANALYSIS ….…………………….. 36 
4.1. The Types of Oil Advertisement Slogan 
………………………………………………………... 36 
4.2. The Contextual Meanings of Oil Advertisement 
Slogan …………………..………………………….... 48  
CHAPTER V CONCLUSION AND SUGGESTION ………………… 71 
5.1. Conclusions …………………………………………… 71 
5.2. Suggestions …………………………………………… 71 
BIBLIOGRAPHY ……………………………………………………… 73 
APPENDICES 
